
B.Com(Hons.) 
A. Program Outcomes(POs) 
After completing this programme (under CBCS), the students will be able to prepare a progressive 
mindset by developing following attributes, qualities and skills: 

1. Disciplinary Knowledge 

The curriculum planning of B.Com. (Hons.) course envisages the students demonstrating inclusive 
knowledge of the areas related to finance, human resource management, marketing, international 
business, corporate and business laws, accounting and taxation etc. The students will be made 
capable of using modern ways and means of dealing with issues arising in the dynamic business 
world and will also help them tackle the resistances. 

2. Critical Thinking  

The graduates of this programme will be trained to develop skills and attitudes needed for critical 
thinking and adopting a comprehensive problem solving approach. They shall be exposed to the 
pedagogy that helps them understand real life situations through case-studies. It aims at building the 
basic ability to think critically, evaluate dispassionately and solve complex problems creatively. The 
content is organised in such a way that the students would be able to think from diverse 
perspectives and suggest solutions according to their own sensibilities 

3. Communication Skills 

The teaching learning pedagogies used in the programme make the students capable enough to 
deliver and communicate information effectively with a mark. 

4. Cooperation/Team Work  

The curriculum also inculcates in the young minds the qualities of teamwork, cooperation and 
solidarity which can be seen as a vision of the current business world though full of competition. 
The courses included in the programme teach the students to cultivate such characteristics keeping 
the larger societal goal in mind. 

5. Research Related Skills  

The curriculum planning of B.Com. (Hons.) programme not only infuses into the students the 
skillset and competence required to maintain the national standards but also makes them competent 
enough to be capable of comprehending international frameworks keeping in view research aspects 
in consideration. The courses make them understand the need of the current business world and 
make them capable to look at various aspects from global perspective. The courses aim at instituting 
entrepreneurial skills in the students by instilling in them competencies needed to become an 
entrepreneur. These would lead to develop an attitude of life-long learning. 

6. Moral and Ethical Awareness  
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The courses also involve training the students to check unethical behaviour, falsification and 
manipulation of information in order to avoid debacles which can be seen rising persistently over 
the period of time. It would also help in making responsible citizens and facilitate character 
building. 

7. Lifelong Learning  

This course broadens the horizons of the students by making them understand the intricacies of the 
business world and overall the economics of the country as well as the world. This learning makes 
them inquisitive to raise concerns and act accordingly. The curriculum is designed in such a way 
that the students are driven to develop an attitude of life-long learning. 

8. Information/Digital literacy  

This programme enables the students to be technologically updated as it has courses like 
computerised accounting system, computer applications etc. which not only make them work using 
software but also makes them independent enough in this world of digitization. In all the courses, 
wherever applicable and possible, components related to technological changes have been 
incorporated which not only makes them digitally literate but also makes them aware of various 
cyber-crimes and how to take precautionary measures. 

9. Multicultural Competence  

The courses of this programme give a global perspective to the students such that they will be able 
to integrate national values and beliefs with international culture and competence. 

10. Reflective Thinking  

This programme enables the student to analyse the situation objectively and give effective 
arguments and judgments on the basis of the analysis being done. This programme teaches the 
student how to move sequentially in order to solve a problem effectively. 

11. Scientific reasoning  

This programme enables the students to think of a given problem or situation from different 
perspectives like economic, financial, social, national, global etc. and broadens the horizon of their 
thought processes. It not only helps the students add dimensions to its decision making but also in 
reaching to inclusive conclusions.  
B. Program Specific Outcomes(PSOs)  
1. Aims of Bachelor Degree Programme in B.Com. (Hons.) 

1. This programme will instil in the students the knowledge and capability of understanding 
the business world and its complexities. It will also develop the ability and competence to 
have a problem-solving approach towards the issues which accompany the dynamism 
attached to the business world. 

2. This degree course intends to inculcate attitudes and character that will help students 
evolve into sensitive and technically sound future business leaders rather than managers 



and aims at enhancing employability options of the students. The curriculum helps 
instilling learnability among students for upskilling and reskilling even in later part of life. 

2. Programme Learning outcomes for B.Com(Hons.)

1. B.Com (Hons.) Programme aims to equip students with the knowledge, skills and attitude 
to meet the challenges of the modern-day business organizations. The curriculum of 
B.Com. (Hons.) degree provides a carefully selected subject combination of Accounting, 
Economics, Finance, Management, Tax, Marketing and Law etc. The programme aims to 
nurture the students in intellectual, personal, interpersonal and social skills with a focus on 
Holistic Education and development to make informed and ethical decisions and equips 
graduates with the skills required to lead management position. This programme brings out 
reflective and scientific thinking in the students which makes them inquisitive and curious 
to get deep insights of the business world and tackle the complex situations with much 
knowledge and wisdom. 

M. Com 

A. Programme Objectives (POs): 
With the vision “to nurture the young brains, to make them better employable and socially 
responsible citizens by encapsulating them with the right set of knowledge for a better tomorrow”, 
Department of Commerce focuses on building conviction with impartiality and modesty, create an 
enabling environment for innovative thought processes and nurture open- mindedness, equitability 
and perseverance. The M.Com programme aims to provide: 

• A conducive environment that holistically engages students through an all– encompassing 
knowledge impartation, 

• Research orientation, 

• Developing entrepreneurial skills, 

• Sound theoretical foundation, 

• Formulating business problems and provide innovative solutions thus molding them into future 
visionaries, management leaders that are compassionate yet efficient. 

In the light of augmentation in the field of commerce and business, the overall structure of the 
course has been changed to widen the scope and depth of the course and inclusion of research 
paradigms of commerce stream. Further, the overall structure has been improved to provide an 
insight of research in commerce and interdisciplinary areas and to facilitate those students aspiring 
for pursuing research. New Courses like International Trade Logistics, EXIM Procedures and 
Documentation Export Marketing, Banking Products and Practices and Insurance Products and 
Practices have been incorporated in the revised course. Accounting, core of Commerce discipline, 
was the gap area in the existing syllabus and therefore new courses in accounting area have been 
added and are offered as Major Elective Group in Accounting. The concept of Open Elective has 
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been introduced for the first time in the structure as per the University guidelines and courses like 
Life Skills and Communication, Indian Ethos and Leadership, Entrepreneurship and New Venture 
Planning are offered to be relevant to the students of diverse areas disciplines. The content of 
existing courses too has been revised in terms of including new and relevant topics such as: 
psychographics, lifestyle and applications, new consumption patterns, perceptual mapping and 
positioning. The suggestive readings are provided for each unit of the concerned course to provide a 
better facilitation for self study by the students. The course has been designed in line with outcome 
based approach which requires specification of Course Outcomes and Course Learning Outcomes. 

The M.Com programme structure offers a deep dive into various facet of management and 
organizational development by integration of cross-cutting issues relevant to gender, environment 
and sustainability, human values, professional ethics into curriculum through incorporation of 
relevant topics such as: Marketing Management- legal aspects of marketing, ethical, social and 
environmental concerns in product, pricing, distribution and promotion decisions, socially 
responsible marketing; green marketing, cause relating marketing; social marketing, Global 
Strategic Management- Ethical and Social considerations in Strategic Management Business 
Research- Ethics in Business Research, Security Analysis and Portfolio Management, Ethical 
Investing, International Marketing- Ecological concerns and international marketing ethics, 
Advertising and Sales Management-Managing ethics in selling environment. 

The programme thus aims to provide students with the opportunity to develop and broaden their 
management and leadership skills. The curriculum seeks to develop managerial knowledge and 
strategic agility, providing students with a broader skill set and a fresh perspective and to encourage 
them to seek out bold, innovative solutions for today‘s business and societal challenges. 

B. Programme Specific Outcomes (PSOs): 
The M.Com course provides an extreme and rigorous base for teaching, research and allied business 
administration. It serves the needs of academics and prepares students for research and teaching. 
The course is well received in the industry and for years they have been serving the needs of 
managerial cadre in business and industry. M.Com Course offers research in diverse areas of 
Commerce discipline and has large base of research contribution. Teaching pedagogy is adopted to 
ensure all round learning for the students. Department of Commerce aligns itself with the overall 
vision of the University i.e. to touch the lives of every student by inculcating prudence, efficiency, 
creativity and compassion to work for the betterment of the marginalized sections of society. 
M.Com Course attempt to kindle their sense of —responsibility, honesty, conscience, justice — and 
above all commitment to human values. M.Com students form the core of our existence as an 
institution and are geared up to be passionate about their dreams and make their family and society 
proud of their achievements 

This M.Com Course aims to upgrade the standards of teaching and research and deliver an 
education system that is a source of national pride and public confidence.


